
GREAT
EXPECTATIONS

Transitions Optical’s complete family of products will be advertised to your patients

in 2013 in a BIG way! Will you have the answers they are looking to you for?!EDUCATION GROWTH INCENTIVE

Transitions® XTRActive™ lenses are always 

active, for extra protection. They help protect 

against eye strain and eye fatigue that can be 

caused by light indoors and outdoors.

The first everyday lenses that are designed to 

be worn indoors and to darken with increasing 

polarization outdoors for crisper, sharper 

vision. Transitions® Vantage™ lenses are the 

only adaptive lenses with variable polarization.

Transitions® lenses are designed to quickly 

adapt from clear indoors to fully dark in the 

brightest sun, offering a distinct advantage 

over regular clear lenses. 



Watch for the – biggest ever – consumer awareness and education campaign on TV, in print 
and on the web featuring Transitions lenses, Transitions® XTRActive® lenses and Transitions® 
Vantage™ lenses!

QUICK TIPS

On the phone
Be ready to answer questions. 
Consider including the Transitions 
family of products in your on hold 
message.

During patient history & 
diagnostic pre-test
Plant the seed that there are new 
products.

Doctor/Optician
Recommend the right Transitions 
lenses instead of clear lenses – 
why not?

Dispensers
Reinforce your patient’s good 
choice and provide the Transitions 
Certificate of Authenticity!

Want Lens Options

89%

Want a Clear Product Explanation

95%

EDUCATION GROWTH INCENTIVE

Beginning July 1, 2013 and ending September 28, 2013 your practice could earn rewards for  
each pair of Transitions® lenses sold over your 2012 baseline. The top three participating 
practices with the highest Transitions® lenses sales growth over 2012 will earn practice  
building rewards.

FIRST PLACE $750    SECOND PLACE $500    THIRD PLACE $250

A maximum of one prize offering at each level will be awarded during promotion dates.  

Prizing must be used towards an education event, staff lunch or team building activity. 

Your Transitions® lenses baseline = _____ pairs. 

meet expectations!
Patients expect their trusted eyecare professionals to give them 
the knowledge and recommendations they need when it comes to 
lens options.

9 OUT of 10 people who try
Transitions lenses love them!

ENHANCE EYEWEAR SALES & PATIENT SATISFACTION
Transitions lens patients are more likely to invest in their eyewear!

Said They Are Likely to Repurchase94%

*Your practice’s baseline is determined by your Transitions® lens sales through your optical laboratory during the same months in 2012. Practice prizes will be awarded at the end of the promotion.

Transitions and the swirl are registered trademarks and Vantage and XTRActive are trademarks of Transitions Optical, Inc. ©2013 Transitions Optical, Inc. Photochromic and polarization performance is influenced by temperature, UV exposure, and lens material. MEDICARE/MEDICAID 
ANTI-KICKBACK DISCLOSURE AND DISCLAIMER: Federal anti-kickback law provides for criminal and/or civil liability for inducements related to any product for which payment may be made by a federal healthcare program or federally-funded state healthcare program, including Medicaid 
and Medicare (collectively, “Federally Funded Programs”). Some states have similar anti-kickback laws (“State Laws”). It is Transition Optical, Inc.’s (“Transitions”) policy to comply with all applicable laws; however, Transitions has no way of knowing whether any specific transaction will be paid 
by a Federally Funded Program or otherwise covered by State Laws. Accordingly, it is your sole responsibility to determine if a transaction is eligible for participation in this promotion. ANY TRANSACTION FOR WHICH PAYMENT WILL BE MADE, IN WHOLE OR IN PART, BY ANY FEDERALLY 
FUNDED PROGRAM, OR WHICH IS OTHERWISE COVERED BY STATE LAWS, IS NOT ELIGIBLE FOR PARTICIPATION IN THIS PROMOTION. In consideration for allowing you to participate in this promotional program, you acknowledge your intent to abide by these terms. Transitions disclaims 
any and all responsibility for your decision to participate in this promotion.

Ophthalmology Dispensing Services
ODS/Eric Silverstein   email: Testrite57@aol.com


